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In marketing principles a single named product is readily retained, accepted and sold to a persuasive audience.


Think of any single-named artist. They’ve most likely come to represent their popular culture. 


Cher, Bono, even Madonna. Each instills a certain credibility. They commercialise their respective areas of artistic endeavour. They offer a focal point. The Australian Arts industry has in recent times lacked such a focal point. A readily recognised personality, someone truly Australian.


The foregone ad lines selling Beer, Paint and Carpets were a default-way of putting at least a few Artist names into Australian households. Bringing their individual successes into the general arena. But is this truly how we care to nurture, foster and ultimately look back on our Arts culture. 


Apart from combing weekend papers for free public events or visiting the occasional niché gallery opening, what Arts based activity has the average Australian got to involve themselves? Few are able to benefit from knowledge outside of a social click.


The next frontier - the cultural frontier is awaiting its representative. Someone approachable. Someone with talent. A diligent professional, an Italian label for the Arts with the passion of getting the arts into Aussie homes.


Presenting ... Marco. Born of Northern Italian immigrant parents, Marco‘s the genetic-carrier-son of confidence, style and art sophistication. Brisbane born and bred he moved to the Gold Coast in his late teens, then to Sydney in his mid twenties establishing his career in Graphic Design, Arts Creativity and now a Master Teacher.


“I’m in search of a management company prepared to Invest, Encourage and Advise. I’m all ears. I’m all willing.”


Marco is the new product ‘Name’ in the realm of Marketing, Promotion and Money from the Arts.


Calm in demeanour, Marco says ...





“You say something because you mean it. Not simply because it’s popular.”





His opinions usually don’t suit the status quo. Controversy whilst not sort, is merely a result of expressing unique ideas and strength of views. Raw talent though does get recognized, the Sydney Museum of Contemporary Art recognized it. So too the Florence Biennale Committee where entry is only by invitation. 


“The Arts energy in Europe has an atmosphere all its own. It may vary in intensity but it’s shared by the populous.”


Marco has the verve, the talent, the desire to drive a national appreciation for the arts. Making it a cool thing for the young. A viable alternative-interest for the mature.


A painter, neon sculptor, classical guitarist, lyricist and budding author. Marco has a bachelors in Visual Design, has studied Marketing and Computer Science at tertiary level, gained a Masters in Teaching from University  of Sydney and has 18 years arts/design industry experience.


	


“...I’m over clicky art scenes. Art shouldn’t be about insecure wankers, it should be shared. De-mystified and gotten into the main stream.”





The sum of his mission and motivation is to push the Arts beyond its present state. He accomplishes this by offering Art appreciation to include the blind for instance. Marco encourages voyeurs of his art to touch the canvas feeling its sensual textures. Concepts all quite unique and innovative in their time. Not afraid to venture to new ground he’ll utilise Podium Girls and new concepts in Art creation / buying. Marco sees the commercial possibilities in the Art experience as entertainment. Purists may disagree.


Roy Litchenstein. Andy Warhol. Cindy Sherman. All icons, legends and respected professionals during and since their time. But sadly we hang-on to their legacies. Surely it’s time to let them rest in peace.


Marco does paint using traditional medium, but also diversifies using unexpected mediums and surfaces. Anything’s suitable  to satisfy a creative objective. He sets out to expand and question our cliché notion of “What is Art?”


Committed to play his part as a global citizen, Marco offers* either a percentage of all exhibition sales, or Auctions a specific piece of work, the proceeds split between an Indigenous Organisation and Charity of his choosing.


Keen to one day promote fresh national art talent, he’s over hearing about big capital-city galleries, holding money spinning international exhibitions. “They can intimidate, and make smaller exhibitions seem not worth leaving home for.”


“There’s no need to be up with 2000 years of art history. If you like what you see, that should be basis enough. Leave the analysis and flowery rhetoric to the critics. The establishment shouldn’t thumb its nose at the public. I must say though for good reason, for a so called sporting nation we ignore the fact we’re in the world’s leading pack of Obesity. At least if the population appreciated the arts and ventured out to a local gallery from time to time, we wouldn’t seem so hypocritical. Add to that the outstanding public ignorance regarding quality artwork. NO… a clear varnish brushed photocopy isn’t an artwork!”


“Whether I’m around for a few months, a few years or my entire career, I want to know I’ve made a difference. Left an impact. Influenced people and made money. Let’s not be politically polite. I want to be out there, not an obscure artist getting-off on praises from those friends who have real jobs. My time is now.”	


Marco‘s website is on the net at www.bertonwithanee.com. Email there for further correspondence.





“Whether I’m around for a few months, a few years or my entire career, I want to know I’ve made a difference. Left an impact. Influenced people and made money. Let’s not be politically polite. I want to be out there, not an obscure artist getting-off on praises from friends who have real jobs.


My time is now.”


�* Less cost of materials,expenses.
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